KouduaeHIMAABHO
Crpana: benapyce

CeRTOP: NPOUSBOICTEO CTPOHTEAbHBIX MATEPHA/IOB

Hpeanosenue

Hunecropy IpejpiaraercA mpHoGpeTenne g0 100% aKIMH YacTHOro
GeJIOPYCCKOrO  NPOH3BOIMTENN  Kepamuueckoil  TmTEH  (Aajee
“Kommanun’). Komnasus BXOAMY B Tpoiiky  KpyrnHedmmx
npousBoOIMTEaeH KepaMMueckoii IVIHTKM B Bejaapyen M ABRJIsercs
KPVIHEHIIMM YAaCTHBIM IIpouseoauTeiseM. Kpome toro, Kommanus
pxoauTt B TOII-5 HpoN3BoHTeNCH KEPAMMUECKOTO KIPIHYE.

OGuas mudopMaus

v OAQO "Bpecrckuil KOMOHHAT CTPOHTENbHBIX MAaTepHasIoB« Bpl/l OpraHU3oBad B
1971 roay.
v' CpeaHecriHCOUHOR YHCTO0 COTPYAHHKOB — 540 Ye/10BeK.
v' O6beM BhITIYCKA B 2014 MOJy:
+ 142 MJH. KB.M. KepaMmuueckoft rynTki (omuocumensio Heboabuol
ofmeast npodaxc 6 2014 2. oGyeaosaen nposodumoil smodeprusayieil, na
HAUAA0 2015 KOMRQAHUS 6LIULAQ HA NPOUZEOOCIBEHHYIO MOULHOCTID 6
4,3 AN KB M. KEPAMUNECROTI RAUMKY);
* 20,14 MJIH. YOIORHBIX IITVE KepaMHueckoro {KpacHOTo) KHpIiwya.
v Caifr www.kerabel.by

Hopan npomnseogereennan aupusg Sacimi (Mranus) saoymena 8
ChIPhs, HEX 110 HPOM3BONCTBY LPECCHOPONIKD) MO BHIIYCK 12
M/H. KB M, LWIHTKY B TG,

AOCTYIL K 170-MHJLIHOHHOMY PLIHRY IUIHMHOIO 3KOHOMBUCCKOIO
BBIFOIHO PACHIOANKEH Ha teppuTOoprd DeslapycH ¢ TOUKH 3perus

AOPHCTHEM, OPIaHASALHAN HPOLUK ¥ IPOHIBOACTREHHON Gasbl: Ha
rpasusie ¢ Hompnielt, Ha tpacce sa Mockey.

BHYTpeHHBX Horpeddoeted (15 KM O 3aBOJA), ¢ SIdCaMH Ha 50

BEAOH PIHILL

B 2014 rogy okeA0 70 % NMPpOAYKIME BbIO  peasHsoBang 1a
BECHOPT. (JCHUBHOM BRCHOPTHLIE PLIHOK 1O WAHTKC ¥ KHPUUUY:
Poccust .
Kosnanus useer coferpenblx uiepon no peeil erpapge — o
Pomene, Burclere, T'poaso, Hsepmurcke (Muscrast ofacrb),
Mornaese atarwe cpoif <Toproseii Jom «l{epaben»- 8 Muncke

Hpoayeous

KoMItaHuA TIPOMBBOLHT IVIA3YPOBAHHYIO KePAMHYECKYIO TUIMTKY [UIS BHVTPeHHel
oBAHUOBKH ( MIUTKA CTeHB! U NOJA ) ¥ Kepavuyeckuil Kupnuy,

B rewenue  2013-2014  rogoB  KosMmaHHA — 3HAUHTEAHHO  YBEJIUUWIA

NPOH3BOACTBEHHbIE MOLHOCTH 110 NPOH3ROACTBY KePaMHEUYECKOH MIHTKH:

¢ B 2012 roay Obiia HauaTa HHBECTHLHOHHAN [IPOrpaMMa [0 YBEJIHUEHHIO
MOLUHOCTH BbIYCKa TMJIMTKH A0 12 MJH KBM. B 1of. OOGheM BhIIOJIHEHHbIX
uHBecTHUil coctasus 6oaee 15 Mad. nosviapos CHIA. [Mocerpoena coBpevennas
maceosaroroska. B 2014 rogy 6plia sanvuieda Hosas naug Sacmi ( Mranus) ¢
1H(POoBOIl HeyaThbio 1 ABTOMATHMYECKOH COPTUPOBKOM MOUIHOCTBIO 2.5 MJIH.
KB.M. B FOZ fIPH ABYKPATHOM ofxure,

+ B HacTosiniee BpeMA MOIHOCTH 2aRO/IA TIO3BOJIAIOT MPOH3BOANTH 4,3 MITH. KB.M.
TJIHTKH B TOA (ABe cTapbie JIMHHUN MOUWHOCThIO 1.8 MJH M2/ rog M HOBasg —
MOWIHOCTBIO 2.5 MJIH M2), a Bed HeoOxopumand HHGPaCTPYKTYpa yike
NOArOTOB/ACHA MO BBINMYCK 12 MJIH. KB.M. TWIHTKY B roj.

apryera 2014 roga. ogrotonnena wndpacTpykrypa (CRAABL

Passmentete wa reppuropui Pecnybumiy DBesapych otrpoisaer

npocrparerna orpan TaMomcnore Cotosa, Taxke 30808 Oueny,

Coficrpennioe  MeCcTOpoAiene ML, HOKpemalomee  65% -

Jier. Bausocth B YRpamHe, OjHOMY U3 RPYIHeHIHK SKCIOPTepoB

* Bpeer

Komnawng  pacnodarscres w Dpeere {Peenybanxa
Beaapyes). B HCMOCPOACTRCHWON  GamsocTH  oT
Feponeifickoro MapuipyTa K30 1 raaswolt weacatoll 1opory.
coeguumomeli Mockey 1 ropoaa Beaapyen ¢ Esponoit.

B  CcODCIBEHHOCTH  KOMOAHHH & 2
APOHBBOACTBCHHBIX yuacTka oOmesi

WIOTHAABIO 10,2 Ta # Kaphep -22 Ta. B
Lavaae Hmﬁxrmmmrm, COTh ROTERINAT DACHITPCHHS 38
tuer “plb’lﬁl‘ﬂ 0lero \ HALTRA 15 Fa.

Ipouss. 2015
Ex. oM. 201 *

MOBLHOCTH A 4 {1Kkn)

KepaM. NAHTES ; MAH KB.M. 1,8 4,3

- TTpouasogeTneHBad ATHAA NOL IPONIROICTEA WINTRI
Aas erer: 150K150X00 v, 300X200 s

- Hponspoacrveras onang NO2, nponssoicrsy sARTKH
s eren: 300X200X7 MM, 350X250N7 M.

- Iponanojcrsennns anung N93 (vopag jmmua SACMI),

OPOHSBOACTI BATTRH JUSE CTRI # HOA: A8 CTeH 3008200,

3530X230.  J00X200. 500X200:0 as  Iojda  330X330,

345X3455, $50X430. 500X500 My,

MUHL YOI
LHTYK

Kepam. kupun
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Koudnae HuuaabsHo
Crpana: beaapyes

Celc'u)p: MPOU3BOACTRO CTPOUTEALHBLIX MATEPHAOB

Tipogases 1 Bripyura

<\

Bblp}‘ll(a KoMmnanuu B 2014 rogy CoCTagH/j1a OKOJIO 12 MJH. 201J1apoB.
v KourmaHHA HeAaBHO 3apepuinia pebpenausr. brina cosflaa Topropag Mapka
«Kerabel» koTopas n0/KHA NOBLICHTh Y3HABAEMOCTh IIPOAYKTA,
v Tlpogykuna KovmmaHuH TIpeACTamieHa B KPYNMHEHIINX  CTPOHTENLHBIX
runepmapketax opmara DIY B Benapyeu n crpasax-coceaax:
+ Leroy Merlin {Poccus), Senukai (Jiurea), OMA, Hobocenkun, MILE
(Benapyes).

*

Capyrrypa sapyasn KoMuanus o genewnom
BHIPAKEHMN

Thastrga [rT—
ki AV PR -
1EOXIHOKE ONZEDX
o0 v
at 4%
Kepasuyec
RHe
RUPORTI
10% A
flsrrsa
A TR -
3508250K
o]
i
{Lawrka
A 00RO - HEC S
LUTABEL SEBCTER ~
Aexoparize YL A0OX200X
Hide A oA - S 08 ~ TH MM
1% ppuscorns 316X348X 21%
SIITKY B v

1% (Y

Korouesbie PaxTopsl 400 HHBSCTHPDORA HHA

Bpecrexnii KCM sipisteres HOAHOMEHHBIM AeHCTBYIONIHM 3aB0A0M, CIHOCOGHBIM B XpaTUaiinne Cporn
HapacTMTh BbINYCK HPOAYRKIMH, TAKHM 00pa3oM, NPEeACTARIAL cOG0H HeaSbHYIO INIOIMAKKY JJIH PAa3BHTHA
Ha BHYTPpeHHEM PbIHKE, JIH 9KcropTa B PoccHio i Ha ApyrHe Gansjeskalye pPeIHKH, HATIpUMeP, CTPaHbI

baaruu,

Bapoj BIHAYAILHO IPOCKTHPOBAJICH UM HPOHBBONCTBA KePaMHuecKoll IAMTEH M kupnmda. i
HPOUIBOICTBA MMeCTes GobIas TeppuTopHsa (14 1) ¢ HeofXONMBIMH TIORTIIOUSITHAMI ¥ HHKCHCPHEIMH |

CergMu B HeoBXOIMOM ofypenie. FIMeeres CROSE REeNeSHOIOPO/KERS BETKa, PaMITa Ui XPaneuys 1 IIOIPy3KH
upogyruus. Hop suson Gup10 0rBegeno colCTBEHHOS MCCTOPOKIACHNE MuHbE (22 ra), PACHOAMKCHEOE B 15
KM OT 3aBofla. Mmeeres propas npouspoicTBensas IoMaKa (2.2 ra) — JUIA Iponspoiersa QPuTH U csoit |
coberperHLT hupMeraeni Marasu. B cofetrentoetd KOMOaHIY OKOIO 40.000 M2 TPOHSBOICTBCHHLIX | |

P AIMHHMCTDATHBIEBIX !Ul()ma}leii.

Baskno oTMerth Hamune ‘IWIH(])HHPIP(')BQIIH( MO TEPCC

f(;‘BPOI]GﬁCKHMH HIPORAMM .

DHEPICTURY .

LCPEAEM UCHOBOM COrMenTe, |

Bes npoussoscrsettan MHPACTPYKIYDA B XOPOLLEM COCTOMHUH, 3a80z HOCrosHHo ofnossiici. Bosee
TOTO, B 2012-2014 IT. OLUIA TPOBENCHA PeKOHCTPYKIMA MONHOCTEH B MORepHHzanua obOpYROBANHA. -
21, CIOCOBHOIG ODCYIKHBATS HPOU:

DHCTRO,

- Pan sacMetrtop celecronmocTy (ras, 3aTpathi Ha Tepeonas, cOOCTBEHHOE ChIPhe, OTCYTCTBHE HMUOPTHOM |
- pONVIMNE npx nocraskax va pemk CHID)  yxe ofecneunsalor KOHMKYPEHTHBEE NPeHMYIIECTBa Nepes ;

Tarke CYIMECTBYIOT BHAUHTE/BHBIC PE3ePBLI N0 dHeprocGepekenuio  (DHCPICTHUCCKHUC  TOXHOJOMHY, |
DPUMEHSIONTHEeCH HA 3aBOAE, YCTUpesi ~ BHE(PEHHE HOBBIX TeXHOJIOMHH OSBOJMT CHH3UTh H3JIePAKA HA

Heemorpst a cpapirensio HeGoabmoR offbes npojak, KoMnauns uMeer RoCTy1 1 CBOIo A0 Ha PhIIKE .
Hocae nory1Ky 1 MOHTAKa HOBBIX JHHIH, KOMIAHKS MOKCT CIATh BTOPHIM HO PASMEPY UPOHIBOMUTENEM |
strke nocre Kepamsia B Peciyfauke Bemapycs. Ha pomire Poccnn KoMUAHHMA HOSMIHOHHDYETC B |

Bropoe HafpaBACHUC ACHTCABHOCTH KOMIZHHM (IPOMSBOJICTBO KCPAMUYECKOND KUPHMYA) SRISCTCS |
AOCTATOUHO  cTalHABHLIM perTabennibiM GHBHECOM, KOTOPBIH ofecreqnBacTes NOCTOAHHBIM  CHPOCOM |
sporpeburestedt, ECTb BOBMOKHOCTD H OIBIT drenopra B8 Pocenio,
BATOHHLIC novTasky B Kammsmnrpag » Tosmens D cayuae RONONHUTENLHBIX HHBECTHIHH 3 YCTaHOBKH
GBOPYIOBAIN, BO3MOKHO HPOUIBONCTREO KIHRKEPHOTO KUPIVYa W IIMTH :

B UPOHJIBIE TOABL  OCYINECTBIIMCH |

@ l'poc.

KoMpauns sapsgeres onuoi 13 HeMHOPMX HHBECTHITHOHHLIX BOSMORHOCTEH Ha 9TOM PLIFKe. ‘
' B orHONENHN 3aB0/a HAYAT ARTHBHBHL Hponece Hpowky. B eiyuae 3aRHTEpecoBaIIOCTH, B kpardaiiinne -
CPOKH MOKET ObITb OPrAHUZOBAH BHEWT HA 3480/, 4 TAKAC EPETOBOPLL U BCTpeva :

¢ COBCTBCHHIKAMH,




Confidential
Country: Belarus

Sector: production of construction materials

Investment offer

Investor is offered to acquire up to 100% of shares of a private Belarusian
ceramic tiles factory (hereinafter, "the Company"). The Company is the
third largest ceramic tiles producer in Belarus and the largest privately
owned. Furthermore, the Company is in the TOP-5 of largest local ceramic
bricks producers.

General information

+ OJSC " Brest Building Materials Plant«was originally established in 1971.
+ The average headcount of the Company is 400.
« Total output in 2014 :

- 1,42 mn m.sq. of ceramic tiles (a relatively low volume of sales in 2014 was
caused by the implemented modernization; as for the beginning of 2015 the Company's
production capacity is 4.3 mn m.sq. of ceramic tiles);

- 29,14 mn standard units of ceramic (red) bricks.

-Website: www.kerabel.by

New manufacturing line from Sacmi, Italy commenced in August
2014. The infrastructure already prepared to serve 12 mn sq. , m.
capacities (raw materials warehouses, a workshop for the production
of press powder) .

Modern

Equipment

Location in Belarus provides an access to the 170 mn people
Customs Union market. The factory is also very favorably situated
on the territory of Belarus in terms of logistics, organization of sales
and production base: on the border with Poland, on the road to
Moscow.

Location|

Own deposit of clay covering 65% of internal needs, less than 15 km
away from the factory, with the reserves for next 50 years. Proximity
to Ukraine, one of the largest white clay exporters.

Own raw materials base
proximits to
Ckramian clay

share  of

Significant
exports

In 2014 70% of production was exported. The main export market
for ceramic tile and brick is Russia.

The Company has its own dealers throughout the country - in Gomel,
Vitebsk, Grodno, Dzerzhinsk (Minsk district), Mogilev and also their
own trading house "Kerabel" in Minsk.

Distribution system

Products

The Company produces glazed ceramic tiles for interior facing and ceramic bricks.

During 2013-2014 the Company has significantly increased its production capacities:

+  In 2012 the plant started the investment program in order to increase the production
of tiles up to 12 mn m.sq. per year. Ca. 15 mn USD has been invested so far. A new
mixture-preparation section was built. In 2014 a new Sacmi line (2,5 mn m.sq. of
tiles using a double burning process) with digital printing and automatic sorting was
commenced.

+ At the moment the plant can produce 4,3 mn of tiles per year (two manufacturing
lines with a capacity of 1,8 mn m.sq. and a new line with a capacity of 2,5 mn m.sq.),
but all needed infrastructure has been prepared for the production of 12 mn m.sq. of
tiles.

kerai:

« Brest

The Company is located in Brest (Belarus), close to th
European route E30 and the major railway connectin
Moscow and cities of Belarus with Europe.

The Company owns two production sites
with a total area of 16,2 ha and a clay
deposit (22 ha). There is a potential for furthe
expansion through the adjacent land plot of 15 ha.

Production oM 2015 (1Q)
capacities 2014
Ceramic tiles mn m.sq. 1,8 4,3

- Manufacturing line Ne1, production of wall tiles: 150X150X60mn
300X200mm;

- Manufacturing line N2 production of wall tiles:
300X200X7 mm, 350X250X7 mm.

- Manufacturing line N3 (a new SACMI line), production of wall
and floor tiles: wall tiles 300X200, 350X250, 400X200, 500X20¢C
floor tiles 330X330, 345X345, 450X450,500X500 mm.

mn
standard 45 45
units

Ceramic bricks
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The structure of the Company's revenue in terms of

Confidential money

Country: Belarus

Sector: production of construction materials

Sales and Revenue

150X150X6
o 300X200X
- In 2014 the Company's revenue was about 12 mn USD. 2% 7 mm
- The Company had recently completed its rebranding to "Kerabel", which intends _
. WAL
to increase its product awareness. micks -\
. . . %
» The Company is presented in the largest DIY shopping centers: *
Leroy Merlin (Russia), Senukai (Lithuania), OMA, Novoselkin, < s50X250
MILE (Belarus) 7mm
(decorative-Riserk 400X200
Floor tiles 4% (framed Floor tiles X7 mm
345X345X 8 mm 1% tiles) 4%

Kev Investment Considerations

Brest Building Materials Plant being a full-scale operating factory , that can quickly increase the output,
represents an ideal platform for the development in the domestic market, exports to Russia and other
nearby markets, such as the Baltic States.

The factory was originally designed for the production of ceramic tiles and bricks. There is a large area for
production (14 ha) with all necessary connections and engineering networks in the needed amount. The company

Production site has its own railway line and a ramp for storage and shipment of products. A deposit of clay (15 km away) was
allocated for the factory (22 ha). There is a second land plot (2.2 ha) for the production of frit and a company's
store. The company owns about 40,000 m2 of production and office facilities The entire industrial infrastructure
is in good condition, the factory was constantly updated. Moreover there was the reconstruction of production
facilities and modernization of equipment over 2012-2014. It is important to note that there is a qualified
personnel able to operate the manufacturing process

Lich cost oplimization

e Bppor !1\11”‘:“(‘.\ ‘ Some elements of COGS (gas price, personnel costs, own raw materials) have already provided competitive
advantages over European players and players in the CIS market.

There are also significant reserves for energy saving -energy technologies used at the plant are outdated -
introduction of new technologies will significantly reduce the share of energy costs in COGS.

Despite a modest volume of sales, the Company has an access to the market and its market share. After purchasing
and installation of new lines, the Company may become the second largest producer of tiles in Belarus after
Keramin. On the Russian market the Company is positioned in the middle price segment.

v The second business line of the company (production of ceramic bricks) is a fairly stable business that is driven by
mess hine a constant customer demand. There is an ability and experience of exports to Russia. In previous years there were
carload shipments to Kaliningrad and Tyumen. In case of additional investment and installation of new
equipment it is possible to produce clinker bricks and gres tiles.

‘The company is one of the few investment opportunities in this market.
An active sales process has been started for the factory. In case of interest, within the shortest time a visit to
the factory as well as negotiations and meeting with the owners can be arranged.

Contacts

Julia Laisha
development manager
tel. +375 0162 42 53 02
fax +375 0162 47 71 09
mob. + 375 29 529 70 02

E-mail: info@kerabel.by

sample09@yandex.ru
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Production

site

Hignh ,COSE —

optimization
opportynities

Access to the

market and
market share

Stable

business line

The factory was onignally designed for the
production of ceramic tles and bricks,
There 1s a large area for production {14 haj
with all necessary connections and
engineering networks in the needed
amount. The company has its own railway
line and a ramp for storage and shipment of
products. A deposit of clay {15 km away)
was allocated for the factory {22 ha), There
is a second land piot {2.2 ha) for the
production of frit and a company's store.
The company owns aboul 40,000 m2 of
production and office facilities The entire
industrial infrastructure is in good condition,
the factory was constantly updated.
Moreover there was the reconstruction of
production facilities and modernization of
equipment over 2012-2014. ft is important
to note that there is a qualified personnel
able 1o operate the manufacturing process

Some elements of COGS (gas price,
personnel costs. own raw materials) have
already provided competitive advantages
over Eurcpean players and players in the
CIS market.

There are also significant reserves for
energy saving -energy technologies used at
the plant are outdated - introduction of new
technologies will significantly reduce the
share of energy costs in COGS.

Despite a modest volume of sales. the
Company has an access o the market and
its market share. After purchasing and
instaliation of new lines, the Company may
become the secondiargest producer of tiles
it Belarus after Keramin, On the Russian
market the Company is positioned in the
middle price segment.

The second business line of the company
{production of ceramic bricks) is a fairly
stable business that is driven by a constant
customer demand. Thare is an ability and
experience of exports to Russia. In previous
years there were carlcad shipments to
Kaliningrad and Tyumen. In case of
additional investment and installation of
new equipment it is possible to produce
clinker bricks and gres tiles.

The process of selling

The company is one of the few investment
opportunities in this market.

An active sales process has been started for
the factory. In case of interest, within the
shortest time a visit to the factory as well as
negotiations and meeting with the owners can
be arranged.

Contacts

JULIA LAISHA
development manager
tel. +375 0162 4253 02
fax +375 0162 47 71 09
mob. + 375205297002
E-mail: info@kerabel by ; ,
sample08@yandex.ru ; .
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Country: Belarus

Sector: production of construction materials

investment offer

Investor is offered o acquire up to 100% of shares of a
private Belarusian ceramic tiles factory {hereinafter
‘the Company"). The Company is the third largest
ceramic tiles producer in Belarus and the largest
privately owned. Furthermore, the Company is in the
TOP-5 of largest iocal ceramic bricks producers.

General information

0JSC 7 Brest Building Materials Plantewas originaily
establishedin 1871

Total outputin 2014

- 1,42 mn m.sq. of ceramic tles (a relatively low volume
of sales in 2074 was caused by the implemenied
modernization; as for the beginning of 2015 the
Company's production capacity is 4.3 mn m.sqg. of
ceramic tiles);

- 29,14 mn standard units of ceramic (red) bricks.
Website: www kerabel by

The Company is located in
Brest (Belarus), close o the
European route E30 and
the major railway connecting
Moscow and cities of Belarus

Porvst .
. with Europe.

The Company owns two
production sites with a total
area of 16,2 ha and a clay
deposit {22 ha}l. There is a
potential for further expansion
through the adiacent land plot
of 15 ha,

1, prodiadion of wall tles:
XN rony

Manufackiring bee Ned {a now $a0
prostugtion of wall
wiaki ey S0, 350n2

ot of walt tips

i
BOL200NT s, 3EOCECRY e,

Location

Modern
Eaguipment

Own raw
materials base/
proximity o
Ukraiman clay

Significant share
of exports

Distribution
system

New manufaciuring line from Sacmi,
ltaly commenced in August 2014, The
infrastructure  already prepared to
serve 12 mn sq. , m capacities {raw
materials warehouses, a workshop for
the production of press powder).

Location in Belarus provides an access
to the 170 mn people Customs Union
markel. The factory is also very
favorably situated on the territory of
Belarus in terms of logistics,
organization of sales and production
base: on the border with Poland, on the
road to Moscow,

Own deposit of clay covering 5% of
internal needs, less than 15 km away
from the factory, with the reserves for
next 50 years. Proximity to Ukraine,
one of the largest white clay exporters.

in 2014 70% of production was
gxporied. The main export market for
ceramic tile and brick s Russia.

The Company has its own dealers
throughout the country - in Gomel,
Vitebsk, Grodno, Dzerzhinsk (Minsk
district], Mogilev and also their own

trading house "Kerabel" in Minsk.

Products

The Company produces glazed ceramuc tles for deno
facing and ceramic bricks

Durmg 2013-2014 the Company
increased its production capacities.

» In 2012 the plant started the investment program in order
to increase the production of tiles up to 12 mn m.sq per
year. Ca. 15 mn USD has been invested 50 far A new
mixture-preparation section was bullt. In 2014 a new
Sacmi line (2.5 mn m.sg. of tiles using a double burning
process) with digital prirting and automatic sorting was
commenced.

« At the moment the plant can produce 4,3 mn of tiles per
year (two marwdacturing lines with a capacily of 1.8 mn
m.sq. and a new line with a capacity of 2.5 mnm.sq.). but
all needed infrastructure has been prepared for the
production of 12 mnm.sqg. oftites.

has  sigmhicantly

Country: Belarus

Sector: production of construction materials

Sales and Revenue

In 2014 the Company's revenue was about 12 mn
USD.

The Company had recently completed is rebranding
to "Kerabe!", whichintends
to increase its product awareness.

The Company is presented in the largest DIY
shopping centers:

Leroy Merlin (Russia), Senukai (Lithuania), OMA,
Novoselkin,
MILE (Belarus)

Key investments Considerations

Brest Building Materals Plant being a full-scale
operating factory, that can quickly increase the
outpul, represents an ideal platform for the
developments in the domestic markel, exports to
Russia and other nearby markets, such as the Batltic
States.
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